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What is Keyword Research and Why?
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Keyword research is:
> Beyond SEO

o Part of a Market Research

o Start point of shaping SEO Product Roadmap
o First step of SEO Strategy

> Empowering tool for Competitive Analysis

> Aplace where it connects you to Marketing and Product team



Digital
PRTeam Content Marketing
Team

Marketing
Manager

Key Person

O
Team I:'

Direct Communication

SEO Team
Indirect Communication

Alternative Communication

Manager
(Owner)

Data Science
Team

SEO Communication Model - Peyman Khalili
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Types of Keywords
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Number of Keywords: Competition vs. Conversion

Highly
Competitive

Single Word Phrases
e.g “t-shirts” Head Keywords

2-3 Word Phrases
e.g “Blue t-shirts”

Body Keywords

4+ Word Phrases
e.g “Blue American Apparel t-shirts”

Long Tail Keywords

Low

Competition

Low Conversion High Conversion



What /Why Types Tools How Analysis  Targeting

The Search Demand Curve

“The Fat Head”
Srn A small number of insanely
popular search queries
4‘/— amazon - 123m
fox news - 33m
netflix - 15m
“The Chunky Middle”
100k Millions of search queries with decent
° monthly search volumes
g amazon help phone number - 9.6k
_g' fox news rating decline - 9.5k
= netflix student discount - 9.4k
<
©
3 ” H 4
Long Tail
6k Billions of search queries with a
small amount of monthly searches
amazon jugsling balls - 100
is fox news really news - 100
1k netflix data engineer - 100
100 | -
0
thousands millions billions
Keywords

@ @ https://ahrefs.com/blog/long-tail-keywords/ ahrefs
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Keyword Intent & Wordstream

Informational Commercial Transactional

get specific answers investigate to do complete an action

best, review, compare, buy, cheap, for sale .
sites, product or online, download, sign any site name
service name up, register, quote

how, why, what,
tutorial

how to fix a flat best inner tubes buy tire tubes
bike tire for road bikes online

e (A =%
=] e

problem aware solution aware brand aware
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Keyword Difficulty

Keyword SEO Difficulty developed by Mangools.
Calculated from the Link Profile Strength (LPS)
of URLs ranking in the 1st SERP.

easy
still easy
possible

hard

~
o

very hard

don'tdo it
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Keywords Research Tools
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Search  Reports  Tools and
settings

Keyword plan

Q s @ Alllocations % Persian (4 May 2022 - Apr2023

Broaden your search: \+ Ay ) (o ) (et ) (e ol ) (4 ) (4 ke )

Keyword Planner

Best tools if you have a premium E

account in business - tou -
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@ Exclude adult ideas X Add filter 3,260 keyword ideas available m Keyword view ¥

Columns
D m()hy Avg. monthly searches  Three month change YoY change Competition Ad impression share Top of page bi;r(:::; Top of page m?a(:;;%’; Account status
Keywords you provided

O s~ 12,100J,_ﬁ +22% +49%  Low = - =
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Google Serp Cauge

Very good for finding long tail
keywords and variations

POLPLPPLPLOLPLOLOO P
3
13

Report inappropriste predictions
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Google Serp

Google related queries
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Script by Alireza Esmikhani. Learn more



https://www.linkedin.com/posts/alireza-esmikhani_seo-googleabrads-searchengineoptimization-activity-6837228087973834752-NqxD/

Kwfinder.com

Good for estimate search volume in
Persian Keywords. Also contain good
database of persian keywords
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Keywordtool.io

Like kwfinder have a good database. It
is so good for finding keyword
variations
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« Keyword Tool Pro

Want to get up to 2x more keywords instead?

#] Subscribe to Keyword Tool Pro Now!

1 Keywords @

siile
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8L g Suid giilo Jao
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a3k GulSL g Spis gilo Jao
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Search Volume @
14,800
12,100

12,100

Trend @
D +22%
¥ -18%

T +83%

Average CPC (USD) ®

il $0.08
] $0.00
—_— $0.00

Competition @
1 (Low)
0 (Low)

0 (Low)

% Keyword Tool Pro

Do you need this information?

Keyword Tool Pro provides search volume data for Persian keywords.
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Projects > Keyword Overview > Keyword Magic Tool ©1 Keyword Research course  EfJ User manual [ Send feedba
Keyword Magic Tool: st | View search histor
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> S 722 ® 0 @u»ouesmdu» ] ] 720 =N 6@ 0.00 000 WS BB 06 56[@ Last week C'
> e 686 © O @2 » T ] 590 o~/ 8@ 0.00 000 WS HEB O 70M[= Last week C'




Ahrefs.com

Very good for categorizing keywords
and finding keywords. But like
semrush search volume is not proper
for persian languages
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= Organic keywords @ How touse

Ahrefs.com

Also good for overly finding keywords

| Monthly volume ~ | | == United States + | | Posttion ~ | | Volume v | | kD v || cPC v | | Traffic v | | SERP features + | | wora count + | | Keyword v || URL~

18,735 keywords | [ 20 May 2023 v | | Compare with: 20Apr2023 v | (1) Main positions only @ (1) Multiple URLs only @

) | Keyword SF Volume KD CPC Traffic Change Paid Position Change  URL

Of CompetItOFS O+ o 1 21K . NA 751 -16 0 1 https://basalam.com/ v 4 more
[+ asys 3 12k [@8 nva o 207 0 2 htp: istachio v
B 1 500 . N/A 178 -5 0 1 https://basalam.com/ v 4 more
O + 2murata 1 1.5K . N/A 109 +81 0 12-5 a7 http: L /763952 v
O+ Soprus 4 200 B na 7 +1 0 1 htp: yirice v 1 more
[ + basalam 2 150 . N/A 63 0 1 https://basalam.com/ v 5 more
B 3 900 . 069 44 0 7g https://basalam.com/search/list/s: e-o2< v
O + snoax 4 300 . N/A 43 0 2 https://basalam.com/search/list/a: se-s a2 v 4 more
B L 3 20k @ wa 39 +19 0 14-1 43 ntip ) 3498 v
[ 4+ wuepsnpuis 2 250 - N/A 33 0 1 & https://basalam.com/search/list/at: sz 2-o2< v 1 more

+ Goramrun 4 200 [8) D 735 1 more

NA 30 7 0 31 .2 @ntp

v
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keywordchi.com

Persian tool for finding and mapping
keywords




How to do Keywords Research
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Find seed keywords

Gather all keyword that possible from all tools in a sheet and
delete duplicate keywords

Find search volume from Kwfinder

Clustering them



1- Seed Keywords

What is seed keywords?
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Seed keywords are words or phrases that you can use as the
starting point in a keyword research process to unlock more
keywords. Think of them as the building blocks of keyword

research.
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Brainstorm

Site Explorer with Ahrefs

Extract category of competitors, Best selling, ...
Use Google Image boxes

Use Google Trends

Use high volume keywords in Kwfinder
Wikipedia for some keywords like this

Use Chat Gpt

give me some seed keywords about giilo in persian

Sure! Here are some seed keywords related to "giile" in Persian:

1- Seed Keywords

How find Them?

XN OO

1. 4iljj 4iile (Women's mantos)
2. sulzo giile (Formal mantos)
3. Sud giilo (Stylish mantos)
4. 30l giile (Autumn mantos)
5. (iliuwli giile (Summer mantos)
6. iidl giilo (Knitted mantos)
7. 33> Jo giile (New model mantos)
8. wiiw giile (Traditional mantos)
9. Ly giilo (Woolen mantos)
10. i)lglid giile (Manto with pants)



https://trends.google.com/trends/explore?geo=IR&q=%D9%85%D8%A7%D9%86%D8%AA%D9%88&hl=fa
https://fa.wikipedia.org/wiki/%D8%AE%D8%B7_%DA%86%D8%B4%D9%85#:~:text=%D8%A7%D9%88%D9%84%DB%8C%D9%86%20%D8%A8%D8%A7%D8%B1%20%D8%AF%D8%B1%20%D9%85%D8%B5%D8%B1%20%D8%A8%D8%A7%D8%B3%D8%AA%D8%A7%D9%86,%D8%A7%D8%B2%20%DA%86%D8%B4%D9%85%E2%80%8C%D8%B2%D8%AE%D9%85%20%D9%86%DB%8C%D8%B2%20%D8%A7%D8%B3%D8%AA%D9%81%D8%A7%D8%AF%D9%87%20%D9%85%DB%8C%E2%80%8C%DA%A9%D8%B1%D8%AF%D9%86%D8%AF.
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3- Search volume
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Keyword volume = volum*s = Count of Keywords = Volume Category =
Luc 2400 15200 1 Greater than 50
S L 1600 12800 2 Greater than 50
b Gl 1300 10400 2 Greater than 50
Pl 1300 10400 2 Greater than 50
ey 1300 10400 2 Greater than 50
alye 880 7040 1 Greater than 50
Wlys bl e 720 5760 3 Greater than 50
(py Sl 590 4720 2 Greater than 50
by bl Sus 590 4720 3 Greater than 50
Luye 590 4720 2 Greater than 50
(5393 Slus 480 3840 2 Greater than 50
Ligs puyd 480 3840 2 Greater than 50
(s wgh 3 480 3840 3 Greater than 50
il Sue 480 3840 2 Greater than 50
(s 390 3120 2 Greater than 50
b B s 320 2560 3 Greater than 50
alyps b Sic 320 2560 3 Greater than 50
b ) Cansd 320 2560 3 Greater than 50
36 GQus 320 2560 2 Greater than 50
b 320 2560 2 Greater than 50
J 260 2080 2 Greater than 50
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1- Use manually

4- Clustering 5- Use Tools

o APl from Serp and use algorithms

Learn more from Mohamad Ali or from this article in search engine
journal

o Use ChatGpt
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https://virgool.io/@divar/%D8%A7%D8%B2-%DA%AF%D9%88%DA%AF%D9%84-%D8%A8%D8%B1%D8%A7%DB%8C-%DA%AF%D9%88%DA%AF%D9%84-lfxcerkcro2s
https://www.searchenginejournal.com/automate-search-intent-clustering/413760/#close
https://www.searchenginejournal.com/automate-search-intent-clustering/413760/#close

Competitors Analysis



Share of Voice

What is SOV?

What is Search Visibility?
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In terms of SEO, Share of Voice or Share of traffic can tell
you what fraction of a market’s total organic search traffic or

Impressions is going to your website.

On the other hand, The Search Visibility index is a metric
representing the percentage (values between O and 100) of
potential conversion traffic a given keyword (or set of

keywords) has based on its ranking. This metric use in several

SEO dashboards like Nightwatch.io
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Sh are Of VOiCQ e Extract Competitors Rank for each keywords with dashboards

like Nightwatch Or use Serp APl like serpstack.com, serper.dev,

How to calculate?

e Calculate Average CTR for each position from GSC or average

CTR like this:

Rank CTR Rank CTR
1 3476 n 1.93
2 15.08 12 174
3 9.25 13 1.58
4 6.54 14 1.44
5 5 15 1.33
6 4.01 16 1.22
7 3.33 17 114
8

9

=
o
N
=
<
[N]
o
o
©
B

e Calculate SOV

e Present datain Looker Studio




Keyword Targeting
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Keyword Targeting

e Check Inventory with your Product and Marketing

e Startdesigning site structure. Does it need migration?

e Design Faceted Menu

e Whichclusters target to PLP (Product Listing Page)? Which one
target to PDP (Product Detail Page)? Do you need Tags?

e Assignclustersto URLs and empower your Topical Authority




Thank You For

Your Attention




